EupwTtraikdg Alaywviopog ZTaTiIoTIKAG, EupwTtraikn ®daon —
Oéua yia To Bivreo

H Fevid Z AAAGCel Tov K6oo;

Fevvnuévol petagu 1997 kai 2012, giote yvwoToi wg MNevid Z (Generation Z; Gen Z |
Years, Age Range, Meaning, & Characteristics | Britannica). H yevid oag €xel 1én Biuwoel
Mia TTaykéopia Ugeon vwpig otn Cwn kal Tov BaBu avTtikTutro TG TTavénuiag COVID-19
KATA TN DIAPKEIA TWV KPICIMWY ETWV avATITUENG TNG. ETTITTAEOV, N yevIA 0dg €ival n TTPWTH
TTOU £XEI MEYAAWOTEI WG «WNPIAKA YNYEVAGY.

Autoi o1 TTapdyovTteg €xouv OlOPOPPWOEl KAl Ba ouvexicouv va OIOUOPPWVOUV TIG
OUuVRBeIEg 0ag Pe TPOTTOUG TTOU BewpoUvTal SIOPOPETIKOI ATTO EKEIVOUG TWV TTAAAIOTEPWV
yvevewv. Q¢ uéAN TnG Mevidg Z, BewpeioTe OTI KaBIEpwveTE vEQ TTPOTUTTA. [Na TTapAdelyua,
6oov agopd Tnv eKTTaideucn, TNV £pyacia, Tov Yn@iakd aAeapnTiousd, TNV Wuxaywyia
(6TTWG KoIVwVIKOTTOINOT, XOUTTI Kal Tagidia), TNV YUXIKA uyeia Kal To TTepIBAAAOV.

ANNGCETE, GUWG, TTPAYMATIKA TOV KOOUO;
H epyacia cag

Oa eEeTAOETE OTATIOTIKA OTOIXEIO ATTO €TMiIONUES TINYEG, OTTWG N Eurostat kal o1 EBvikég
2TATIOTIKEG YTINPETIEG, YIa va SIATTIOTWOETE €AV N [MevId Z €xel TTPAYHOATIKA DIAQOPETIKEG
OUVNRBEIES KAl CUPTTEPIPOPEG ATTO AAAEC NAIKIAGKEG OUADEG.

Oa eCeTdoeTe KAl Ba avaluoeTe TIG TAoeIg 0 eTMIAeyuEvoug OeikTeS (yia TTapddeiyua,
OcikTeg TTOU OXeTiCOvTal PE TNV eKTTQIOEUON, TNV Qyopd €pyaciag, TIGC WNQIAKES
TEXVOAOYIEG, TNV OIKOYEVEIQ, TN OTEyOOn, Tn Xpron Tou Xpovou, TNV KIVNTIKOTNTA, ThV
KATAVOAWTIKA CUNTTEPIPOPA Kal TIG TAGISIWTIKEG CUVABEIEG, TNV WUXIKA UYEia) KATd Ta
TeAeuTaia 10 xpovia yia:

* Tn levid Z (atopa nAikiag €wg 28 1wy, dnAadr) yevvnuéva petagu 1997-2012)
* AAeG NAIKIOGKEG OUAdES (TT.X. ATOUA TTOU AVAKOUV OTN METATTOAEMIKN YeVIA Twv «Baby
Boomers», 6nAadr datopa TTou yevvhOnkav petagu 1946 kai 1964).

Oa evToTTioETE TIG AAAQYEG OTIG ETTIAOYEG KAl TIG CUUTTEPIPOPES TWV TTAANIOTEPWV YEVEWV
Kal Ba TTpooTTaBnoeTe va OeiTe av oI TTOAAIOTEPES YEVIEG UIOBETOUV TIG OUVABEIEG Kal TIG
OUPTTEPIPOPEG TNG Mevidg Z. AwoTe TTapadeiypara.

©a CUYKPIVETE TIG TAOEIG OTN XWPA oag Pe TIg Taoelg o emitredo EE yia va katavonioete
av TTPOKEITAl YIO JEPOVWUEVN TAON 0T XWPA 0aG 1 UpuTEPQ.

Katrola ka@odriynon
KaBwg diegayete TNV avAAuoh oag:

* ACI0AOYNOTE KPITIKA TIG TTNYEG 0OG WG TTPOG TNV AgIOTTIOTIO KAl TN OUVAPEIX

* ZKEQPTEITE TOUG TTEPIOPIOUOUG TWV OEIKTWV TTOU EXETE ETTIAECEI

* NGBeTe UTTOWN OTI UTTAPXOUV BIOPOPETIKEG NAIKIOKEG ONADEG YIa SIOPOPETIKA OTATIOTIKA
oToIxeia

* JKEPTEITE AV Ol TAOEIG AVTIKATOTITPICOUV TTPAYUOTIKEG OGAAQYEG METAEU TWV YEVEWV N
EUPUTEPEG KOIVWVIKEG aAAayEG aTnv Eupwtrn Kai TNV MIpPoNR JETABANTWY TTOU GUYXEOUV
Ta aTTOTEAETUATA.
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European Statistics Competition, European Phase —
Topic of the Video

Is Gen Z Changing the World?

Born between 1997 and 2012, you are known as Gen Z (Generation Z; Gen Z | Years,
Age Range, Meaning, & Characteristics | Britannica) Your generation has already
experienced a global recession early in life and the profound impact of the COVID-19
pandemic during your formative years. Moreover, your generation is the first digitally
native generation.

These factors have and will shape your habits in ways seen as different from those of
older generations. As a member of Gen Z, you are seen as setting new norms. For
example, when it comes to education, work, digital literacy, leisure (such as socialising,
hobbies and travel), mental health and the environment.

But are you really changing the world?
Your task

You will look at statistics from official sources, such as Eurostat and National Statistical
Institutes to find out if Gen Z is really having different habits and behaviours than other
age groups.

You will review and analyse trends across selected indicators (for example related to
education, labour market, digital technologies, family, housing, time use, mobility,
consumer and travelling behaviour, mental health) over the last 10 years for:

» Generation Z (persons up to 28 years of age, i.e. born between 1997-2012)
» Other age groups (e.g. baby boomers born between 1946 and 1964).

Identify changes in the choices and behaviours of older generations and try to see if the
older generations are adopting the habits and behaviours of Gen Z. Provide examples.

You will compare the trends in your country with the trends at the EU level to understand
whether this is an isolated trend in your country or broader.

Some guidance
As you conduct your analysis:

o Critically evaluate your sources for reliability and relevance

¢ Think about the limitations of the indicators you have chosen

¢ Consider that there are different age groups for different statistics

e Consider whether trends reflect genuine generational shifts, or broader societal
changes in Europe and the influence of confounding variables.
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